	ECONOMICS
NEEDS VS WANTS - MARKETING'S BIGGEST TRICK
QUIZ  (12 MULTIPLE CHOICE QUESTIONS)



	Name:  
	Date:  
	Period:  



	
	Directions: Choose the best answer for each question.



	1.
	A NEED is best defined as:



	A. something a person might prefer but does not require to live
	B. any product a marketing company advertises heavily

	
	

	C. anything that costs more than $20
	D. something a person requires for survival or basic well-being


Answer:
	2.
	Which of these is most clearly a WANT, not a need?



	A. A specific designer brand of sneakers
	B. Clean drinking water

	
	

	C. Basic warm clothing for harsh cold weather
	D. Shelter from rain and cold


Answer:
	3.
	MANUFACTURED DEMAND is best defined as:



	A. demand for products that solve real problems people already had

	

	B. demand a company creates through advertising for a product that did not solve a real prior problem

	

	C. the demand for raw materials in a factory

	

	D. the natural demand that comes from population growth


Answer:

	4.
	A clothing brand puts a 24-hour countdown timer and 'only 5 left in stock' message on its checkout page. This is an example of:



	A. social proof
	B. manufactured consumer insecurity

	
	

	C. scarcity as a marketing tactic
	D. lifestyle brand marketing


Answer:
	5.
	FOMO stands for and means:



	A. Future Of Modern Ownership - the idea that consumers should rent products instead of buying

	

	B. Free Online Marketing Outreach - a low-cost ad strategy

	

	C. Final Offer, Must Order - the closing line of a sales pitch

	

	D. Fear Of Missing Out - the anxious feeling that others are enjoying something you are not


Answer:
	6.
	An influencer on TikTok shows 50,000 followers a new energy drink she 'cannot live without.' Her followers rush to buy it. The marketing tactic at work is:



	A. social proof
	B. manufactured consumer insecurity tactics

	
	

	C. artificial scarcity tactic
	D. emotional appeal


Answer:
	7.
	A car commercial shows a family laughing on a beach road trip - it never mentions horsepower, mileage, or price. This is an example of:



	A. social proof
	B. emotional appeal

	
	

	C. scarcity as a tactic
	D. manufactured insecurity


Answer:

	8.
	A 1920s Listerine ad agency took an obscure 1874 medical term, 'halitosis,' popularized it to mean bad breath, framed it as a social shame, then sold Listerine as the cure. This is the classic example of:



	A. social proof
	B. lifestyle marketing

	
	

	C. manufactured insecurity AND manufactured demand
	D. scarcity as a tactic


Answer:
	9.
	Before 1947, diamond engagement rings were NOT the standard tradition. De Beers' 'A Diamond is Forever' campaign:



	A. described a tradition that had always existed
	B. is an example of social proof from celebrities

	
	

	C. is a real economic scarcity, not a marketing tactic
	D. manufactured demand by inventing a tradition that had not existed before


Answer:
	10.
	An ad for skin cream shows close-up shots of 'tired-looking' skin and says you need this product to look young. This is an example of:



	A. artificial scarcity tactic
	B. manufactured insecurity

	
	

	C. FOMO
	D. social proof tactics


Answer:
	11.
	Every dollar spent on a marketing-driven WANT is also a dollar NOT spent on something else. The economic name for that trade-off is:



	A. opportunity cost
	B. social proof

	
	

	C. scarcity
	D. factors of income


Answer:

	12.
	LIFESTYLE MARKETING is a tactic that:



	A. tells you only the facts and features of a product
	B. uses real scarcity from limited natural resources

	
	

	C. sells you the LIFE the product is supposed to bring, not the product itself
	D. shows other customers' reviews to convince you


Answer:
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