	ECONOMICS
NEEDS VS WANTS - MARKETING'S BIGGEST TRICK
EXIT TICKET



	Name:  
	Date:  
	Period:  



	1.
	Which of these is most clearly a NEED, not a marketing-created want?



	A. A particular designer brand of jeans
	B. Clean drinking water

	
	

	C. A Stanley cup limited-edition color
	D. An iPhone with the newest camera


Answer:
	2.
	A skincare ad invents a 'dull skin' problem you never thought about, then sells the cure. This is an example of:



	A. social proof
	B. scarcity as a tactic

	
	

	C. manufactured insecurity
	D. FOMO


Answer:
	3.
	MANUFACTURED DEMAND is demand for a product that:



	A. people genuinely needed before the company existed

	

	B. is built by government regulations

	

	C. comes from population growth, not advertising

	

	D. the company created through advertising; the product did not solve a real prior problem


Answer:
QUICK WRITE
Open Response
In 5-7 complete sentences, pick ONE product YOU have bought (or wanted to buy) in the last 6 months that was clearly a WANT, not a NEED. Name and correctly use the words NEED, WANT, MARKETING, and at least TWO of the six tactics (SCARCITY AS A TACTIC, FOMO, SOCIAL PROOF, EMOTIONAL APPEAL, MANUFACTURED INSECURITY, LIFESTYLE MARKETING). Explain (a) why it is a WANT and not a NEED, (b) which TWO tactics convinced you to want it, and (c) what the OPPORTUNITY COST of that purchase was - what else could you have done with the money.
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