	ECONOMICS
MONOPOLY: ONE SELLER, ALL THE POWER
QUIZ  (12 MULTIPLE CHOICE QUESTIONS)



	Name:  
	Date:  
	Period:  



	
	Directions: Choose the best answer for each question.



	1.
	Which of the following is NOT one of the four defining features of a monopoly?



	A. One seller
	B. High entry barriers from patents

	
	

	C. No close substitutes due to brand loyalty
	D. Many sellers competing with each other


Answer:
	2.
	A monopoly firm is best described as a:



	A. price-maker, choosing quantity and then reading the price off the demand curve
	B. price-taker, like a wheat farmer

	
	

	C. free-entry seller competing with thousands of others
	D. regulator that sets prices for the whole market


Answer:
	3.
	Which of these is the BEST example of a natural monopoly?



	A. A wheat farmer in central Kansas
	B. A patented prescription drug

	
	

	C. An electric utility serving a single city with one wire grid
	D. A local restaurant


Answer:

	4.
	A monopoly produces output at the quantity where:



	A. Price equals marginal cost in equilibrium
	B. Price is at its maximum level

	
	

	C. Demand equals supply
	D. Marginal revenue equals marginal cost


Answer:
	5.
	On the monopoly pricing diagram, MR crosses MC at quantity 30. The monopoly will then charge a price equal to:



	A. The marginal cost at quantity 30
	B. The marginal revenue at quantity 30 which firms charge

	
	

	C. The price the demand curve will bear at quantity 30
	D. Zero - monopolies do not set price


Answer:
	6.
	DEADWEIGHT LOSS in monopoly pricing is:



	A. The transfer of consumer surplus to the monopoly as profit

	

	B. Welfare that disappears because units society would value above cost are never produced

	

	C. The total profit the monopoly earns

	

	D. The marginal cost of producing the last unit


Answer:
	7.
	Compared to a competitive market at the same supply (MC) and demand curves, a monopoly produces:



	A. More output at a lower price
	B. More output at a higher price

	
	

	C. The same output at a different price
	D. Less output at a higher price


Answer:

	8.
	A U.S. utility patent grants the inventor a monopoly that lasts:



	A. 5 years
	B. 20 years

	
	

	C. 10 years
	D. Forever, until the inventor sells it


Answer:
	9.
	On the brand-vs-generic drug price chart, the typical ratio of brand-name price to generic price after patent expiration is approximately:



	A. 20 times higher
	B. 2 times higher

	
	

	C. 1.1 times higher
	D. 200 times higher


Answer:
	10.
	A REGULATED monopoly differs from an UNREGULATED monopoly in that the regulated one:



	A. Has its prices, output, or service capped by a government agency to limit deadweight loss

	

	B. Earns more profit because the government protects it

	

	C. Is required to give away its product for free

	

	D. Has no barriers to entry


Answer:
	11.
	Which barrier to entry best describes why Facebook is hard to compete with?



	A. A government franchise granting exclusive territory
	B. A patent issued by the U.S. Patent Office

	
	

	C. Network effects - the platform is more valuable when everyone is on it
	D. Marginal cost of serving extra users is very high due to server requirements


Answer:

	12.
	The U.S. federal antitrust statute that bans monopolization itself (and was used to break up Standard Oil in 1911) is the:



	A. Federal Reserve Act
	B. Sherman Antitrust Act

	
	

	C. Sarbanes-Oxley Act
	D. Affordable Care Act rules


Answer:
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