	PERSONAL FINANCE
IMPULSE BUYING - HOW STORES TRICK YOU
QUIZ  (12 MULTIPLE CHOICE QUESTIONS)



	Name:  
	Date:  
	Period:  



	
	Directions: Choose the best answer for each question.



	1.
	An 'impulse buy' is best described as:



	A. A bill you must pay the same amount every month
	B. A purchase you carefully saved up for and thoughtfully planned in advance

	
	

	C. An unplanned purchase you make on the spot without thinking it through
	D. A refund a store gives you for returning an item


Answer:
	2.
	A 'marketing tactic' is:



	A. A law that limits how much a store can charge
	B. A receipt that itemizes and lists all the items you purchased

	
	

	C. A method a store uses to influence what and how much you buy
	D. A tax added to the price at the register


Answer:
	3.
	An 'endcap' is:



	A. A display at the end of a store aisle used to grab attention and drive sales
	B. A coupon printed at the bottom of your receipt

	
	

	C. The last item on your shopping list
	D. The cap on how much you are allowed to spend


Answer:

	4.
	Why do stores put small, cheap items like candy and gum right next to the register?



	A. To keep the checkout line organized
	B. Because federal law requires items near the register exit

	
	

	C. To give cashiers something to do
	D. To trigger last-second impulse buys while you wait


Answer:
	5.
	'Scarcity' as a store tactic means:



	A. A store running out of parking spaces
	B. The feeling that something is running out that pressures you to buy right now

	
	

	C. Buying only the things on your list
	D. A price that never changes all year


Answer:
	6.
	On the 'Planned vs. Impulse Spending in One Month' chart, which category had the MOST impulse spending?



	A. Home & Decor
	B. Clothing

	
	

	C. Snacks & Drinks
	D. Electronics


Answer:
	7.
	A 'loss leader' is:



	A. A manager who lost money for the store
	B. An item priced very low to pull you into the store, where you buy more

	
	

	C. A subscription membership that slowly loses value over time
	D. A store sale that only happens after you lose a receipt and ask management


Answer:

	8.
	Why does 'one-click buying' make impulse buying easier online?



	A. It gives you a discount on every order
	B. It emails you a reminder before you buy

	
	

	C. It removes the pause that lets you reconsider
	D. It requires a manager to approve the purchase


Answer:
	9.
	The '24-hour rule' says you should:



	A. Wait a day before a non-essential purchase to see if you still want it
	B. Return anything you buy within 24 hours

	
	

	C. Only shop for 24 minutes at a time
	D. Buy immediately before the sale ends


Answer:
	10.
	CHART CALCULATION: Diego planned to spend $150 but actually spent $290. Using impulse spending = actual - planned, what was his impulse spending?



	A. $290
	B. $140

	
	

	C. $440
	D. $150


Answer:
	11.
	CHART CALCULATION: If Diego's $140 a month in impulse spending keeps up, about how much is that in a year (monthly x 12)?



	A. About $1,680
	B. About $1,120

	
	

	C. About $280
	D. About $16,800


Answer:

	12.
	Which is the BEST way to beat impulse buying while you shop?



	A. Shop when you are hungry so you finish faster
	B. Save your card so checkout is quick

	
	

	C. Always buy the limited-time deal first
	D. Make a shopping list and stick to your plan


Answer:
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