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LEARNING TARGETS
1. Explain what an impulse buy is and how it differs from a planned purchase
2. Identify the marketing tactics and store psychology used to trigger impulse buys
3. Calculate impulse spending (actual spending minus planned spending) and how it adds up over a year
4. Use the 24-hour rule and a shopping plan to resist impulse buys and beat the tricks

SECTION 1
How Stores Trick You
What an Impulse Buy Is
An impulse buy is an unplanned purchase you make on the spot without thinking it through.
A marketing tactic is a method a store uses to influence what and how much you buy.
It Is On Purpose
A planned purchase is on your list; an impulse buy is the one that jumps into your cart at the last second.
Stores design their layout, displays, and prices as marketing tactics to trigger impulse buys.
 
SECTION 2
Store Layout and Psychology
Displays That Grab You
An endcap is a display at the end of a store aisle used to grab attention and drive sales.
Checkout-lane placement is small, cheap items placed by the register to trigger last-second impulse buys.
Prices and Mood
A loss leader is an item priced very low to pull you into the store, where you buy more.
A sensory cue is music, lighting, or scent a store uses to put you in a buying mood.
 
SECTION 3
Limited-Time Pressure
What Scarcity Is
scarcity is the feeling that something is running out that pressures you to buy right now.
'Limited time,' 'only 2 left,' and countdown timers are all scarcity tactics.
Beat the Pressure
Scarcity makes you afraid of missing out, so you buy now instead of taking time to think.
A real deal is still there tomorrow - if a sign says buy now, that pressure is the tactic.
 
SECTION 4
Online One-Click Traps
The One-Click Trap
One-click buying is online checkout so fast it removes the pause that lets you reconsider.
Suggested add-ons and 'customers also bought' rows push extra impulse buys into your cart.
Add the Pause Back
When your card and address are saved, buying takes one tap - there is no moment to change your mind.
Do not save your card, leave items in the cart overnight, and the pause helps you reconsider.
 
SECTION 5
Impulse Spending Adds Up
What Impulse Spending Is
Impulse spending is the money you spend on unplanned purchases.
The labeled formula is IMPULSE SPENDING = ACTUAL SPENDING - planned SPENDING.
Diego's Month
Diego planned to spend $150 but actually spent $290, so his impulse spending was $290 - $150 = $140.
That $140 is nearly half of what Diego spent - money the store tricks talked him into.
 
SECTION 6
The 24-Hour Rule
The 24-Hour Rule
The 24-hour rule is waiting a day before a non-essential purchase to see if you still want it.
The urge to impulse buy fades fast, so if you still want it tomorrow it is probably a real want.
Use It Anywhere
Waiting a day beats scarcity pressure - a real deal is still there, and most urges are gone by then.
Online, leave the item in your cart overnight instead of using one-click, then decide in the morning.
 
SECTION 7
Make a Plan and Beat the Tricks
Add Up the Year
MONTHLY IMPULSE total = the sum of every category's impulse spending - Diego's was $140.
ANNUAL IMPULSE = monthly impulse total x 12, so Diego's $140 a month is $1,680 a year.
The Fix
A shopping list and a budget turn 'buy now' into 'is this on my plan?' and cut the impulse total.
The 24-hour rule can cut impulse buys in half - saving Diego $70 a month, $840 a year.
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