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	1.
	How do you calculate your impulse spending?



	A. Subtract what you planned to spend from what you actually spent ✓
	B. Add a store's sale price to the regular price

	
	

	C. Multiply your monthly bills by 12
	D. Divide your paycheck by the number of stores you visit



	2.
	Which store tactic pressures you to 'buy now' by making it feel like something is running out?



	A. A loss leader
	B. Scarcity ✓

	
	

	C. A saved shopping list
	D. A price-match guarantee



	3.
	The 24-hour rule helps you avoid impulse buys by:



	A. Letting you return anything within a day
	B. Forcing the store to lower the price

	
	

	C. Waiting a day so you can decide if you really want it ✓
	D. Giving you 24 hours of free shipping



QUICK WRITE
Open Response
In 2-3 sentences, explain to a friend how to spot and beat store tricks. Use the words 'impulse buy,' 'marketing tactic,' and '24-hour rule' in your answer.

	
	RUBRIC (4 points): (1) says an impulse buy is an unplanned purchase and names at least one store tactic to watch for; (2) explains how to spot or resist a trick; (3) names the 24-hour rule (wait a day) as the fix; (4) uses all three terms (impulse buy, marketing tactic, 24-hour rule). SAMPLE 4-POINT RESPONSE: "An IMPULSE BUY is something you grab on the spot that was not on your plan, and stores use MARKETING TACTICS like endcaps and checkout-lane candy to trigger them. To spot a trick, ask if a sign is pushing you to buy right now. Then use the 24-HOUR RULE and wait a day - if you still want it tomorrow, it is a real want." Deduct 1 point per missing or incorrect element.


ANSWERS
	1.
	A

	2.
	B

	3.
	C
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Thank You!
	
	If you enjoyed this product, please do not forget to rate and review to assist other teachers.



	
	Looking for future discounts? Earn TPT credits by reviewing purchased products.



Please contact me if you have any issues with this product. Just like our students, I am always looking for opportunities to grow.
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